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	Amazon is the biggest company by value of its assets and profits. Amazon's approach towards its product development is known as working backward. All its projects work backward from the ideal customer to the end state. It starts with the press releasing the announcement of their finished product. The press announcement is targeted at the end ideal customer and has the necessary information about the problem, how in place solutions are failing and why the new product in the market niche will solve the problem. Amazon press release is mainly intended to check whether the product is worth building (Singh, A., & Pathak, G. S. (2021).  When the team is not satisfied or pleased about reading the document, then the document will need to be revised altogether again.  As the Amazon team commences development press release serves as a blueprint for the team to reflect and compare with what is being built. Amazon also uses the market-oriented pricing policy as its primary pricing strategy. 
Amazon analyses the prices of its competitors for better market prices.  This allows Amazon to sell its products easily as it makes selling prices more competitive, attractive, and affordable to the consumers. Amazon Company reaches its targeted market and consumers online via its wide marketing mix which draws its attention to place and price components as major selling points. Being the biggest e-commerce organization in the world, Amazon faces increasing competition daily which makes the company be on the radar and always be a step ahead of the competitors in the market (Sadq, Sabir & Saeed, 2018). Amazon does this to protect its market share and dominance over others. The annual Amazon Web Services summit conducted in different geographical locations enables the company to accommodate potential and convince them to purchase their services.
Amazon makes good use of its official websites as its main place for transactions with consumers (amazon.com) and other sites targeting specific markets. The company operates a physical bookstore in Seattle, Washington named Amazon books. This allows the company to have a good rapport with its customers. Some customers want to physically validate and evaluate the products physically before making a purchase. Amazon's market mix greatly relies on the strong online presence of the company reaching its target customers if not consumers. The company also does not stop to get to win the hearts of customers by having them get access to discounts and special offers that in return generate more income for the company. 
Societal marketing concept means that Amazon Company must make good decisions daily by putting into consideration consumer's wants, society beliefs, company needs, and the long-term effects on the society. This creates a good public image for the company among the people of the society (Ritala, Golnam & Wegmann, 2014). Amazon has come up with advertisements showing people of different colors and religions to assure the public that amazon company is for all people regardless of their racial and religious backgrounds. This has enabled amazon to avoid clashes with different people who consume its products. To benefit society Amazon also donates its profits to charity organizations to communities through Amazon smile, a company program.







References
Singh, A., & Pathak, G. S. (2021). Revisiting marketing strategy in emerging markets: a study of Amazon. com Inc. International Journal of Economics and Business Research, 22(2-3), 113-126.
Sadq, Z. M., Sabir, H. N., & Saeed, V. S. H. (2018). Analyzing the Amazon success strategies. Journal of process management. New Technologies, 6(4).
Ritala, P., Golnam, A., & Wegmann, A. (2014). Coopetition-based business models: The case of Amazon. com. Industrial marketing management, 43(2), 236-249.
	

